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INSIDE OUT: intimate apraret 


SPRING 2008 


( Slorfal, feminine, versatile, 
these three words sum up 
spring 2008’s intimate apparel 
trends. Designers have made 
it easy for women to eschew 
traditional RTW as, in many 
cases, innerwear can double 
as outerwear, a trend that 

has staying power. It’s also a 
season of sunny colors and 
prints, from traditional Liber- 


ty patterns to pretty floral and’ 


fun. conversational prints. 


HANKY PANKY delivered a 


charming collection of day- 


A PIRATE'S BOOTY CALL: 


ACCESSORIES DS PREVIEW 2008 


Oi our journey through the 
marketplace, we found a trea- 
sure trove of fabulous accesso- 
ries and footwear. Trends run 
the gamut from crafty vintage 
looks to more sophisticated 
urban designs. The color 
palette goes from neutrals to 
brights, with subtle metallics 
carrying over from fall. Pat- 
ent finishes pop, especially in 





wear separates too pretty to 
keep under wraps: navy/ivory 
dotted gaucho pants to pair 
with either a sleep camisole 
bordered in ivory or a daywear 
version in a positive/negative 
dot. Other options include 

a cap sleeve top and Capri 
pants in vintage color washed 
rayon/cotton blend and a scal- 
lop edged “silky skin” chemise. 
in black, ‘bloom’ or mocha. 


PASSPORT PANTIES is a 
line of travel panties offered 
in three styles — thongs, boy 


continued on-page 2 


Crayola shades of red, yellow, 
emerald and cobalt, while clear 
vinyl makes a statement when 
mixed with hits of color. 





The crafty artisanal feeling 

running through spring can be 

seen in oversized, unstructured ~ 
shoulder bags in embellished »® 
linen, jute or cotton at Chan 

Lu, and in Robert Rose’s 
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shorts and bikinis. What sets 
the brand apart is the deodor- 
ant, cleansing towelettes that 
are cleverly and discreetly 
packaged inside tongue-in- 
cheek passport covers! The 
soft and sheer mesh fabric 
panties come in three sizes, 
window (small), middle (medi- 
um) and aisle (large), and are 

_ offered in black, coffee, pink 
lemonade, champagne and 
sparkling water. In addition, 
Passport Panties offers its 
“Critic’s Camisole” comprised 
of two parts: The pretty preci- 
sion cut top, featuring scallop 
trim, combines with a sheer 
mesh, lace trimmed body, cre- 
ating a versatile choice to wear 
day or night. 


Out of France comes ELISE 
AUCOUTURIER with a deli- 
cious collection of daywear in 
romantic prints and muted. 
colors. Simply lovely, the 
mixed floral printed cotton 
chemise and camisole over tap 
shorts trimmed with Calais 
lace from the Jardin Indiscret 
range, and the ‘20s retro in- 
spired, guipure lace trimmed, 
cotton muslin romper from — 
the Aurore Floreale group. 
Pretty enough to wear out on 
a summer day is the strapless, 
chevron striped, short blou- 
son jumpsuit, in cotton jersey, 
accented with a vertical tiny 
floral band edged in black se- 
quins from the Botanic Chic 
group. 


BETSEY JOHNSON came up 
_ with an adorable collection 
that had her inimitable stamp 
— fit and flared little dresses, 
like her cute version in pink/ 


Z 











ARTEDIAM 


CHAN LUU 


white shirting stripes, the eye- 
let puff sleeve baby-doll cotton 
burnout set, and the cotton 
lawn pinafore and pajamas. 
Also darling, the pin tuck 
camisole pajamas and boxer 
sets in “flower doodle” cotton 
lawn and jersey. Sexier, but 
still sweet, is chiffon baby doll 
with ruches in a daisy print on 
black ground. 


What sets ELIZABETH | 
COTTON’s line apart is her 
use of classic Liberty prints on 
traditional button-front pa- 
jamas, nightshirts and robes. 
The tops alone could easily be 
worn with shorts or jeans all 
summer long. Cotton also of- 
fers these same styles in lovely 
shades of blue, mint, pink, 
light purple and white sateen, 
yarn dye printed flannel and 
Italian shirting stripes. 


One comes to LILLY PULIT- 
ZER for prints and her spring 


ROSETTI 









collection doesn’t disappoint. 
In typical Lilly fashion there 
are “garden“ pink and green 
cotton lawn caftans, a pink 
gingham trimmed pink/ 
lemon/sea grass poplin cheon- 
gsam and capris, cotton jersey 
V-neck sleep shirt with builtin 
bralette, and a lace trimmed 
camisole and tap pants in 


“gossip” pink or blue floral. _ 


NINA offers some of the 
prettiest chemises, camisoles, 
tap pants and daywear in pale 
tints, many detailed with em- 
broidered lace or handmade 
appliqués. Simply lovely is Ni- 
na’s turquoise camisole with 
chocolate lace overlay and 
coordinating shirred cropped 
pants. Also pretty enough to 
wear out is the chemise embel- 
lished with French silk ap- 
pliquéd motif at the neckline. 
Throughout the collection are 
featured matching soft cup 
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oversized chain link necklace 
in a wood/gold combination. 
Bernardo’s and Lands’ End 
show terrific strappy sandals, 
while Rossetti’s sophisticated 
spectator shoes and elegant 
wedges are this season’s must- 
haves. Look too for summery 
ankle boots, soft as butter 


~ urban-inspired sneakers from 


Skins and simple pumps seen 
everywhere but updated with 
vulcanized bottoms. The mod 
look refuses to die and “60s 
and early ‘70s influences are 


still going strong. At Ali Khan — 


there’s a fun retro inspired 
necklace featuring bright yel- 
low circles interspersed with 
silver. Oversized totes, bucket 
bags, envelope clutches, satch- 
els and weekender handbags 
for girls on the go are key 
accessory staples for the well- 
dressed fashionista. 


ARTEDIAM: Not just an- 
other jewelry line, this third 
generation family-owned firm 
has just launched its first col 
lection of semiprecious and 


sterling silver costume jewelry. 


Highlights from the extensive 
range include a double strand 
carnelian chip necklace with 
oxidized textured silver pen- 
dant, a three strand tribal in- 
spired turquoise necklace with 
a square woven silver pendant 
and a bold triple strand facet- 


~ed smoky quartz bracelet with 


hammered silver clasp. 


A.B.S. by ALLEN 
SCHWARTZ: Spring heralds 
the debut of LA-based trend- 
setting apparel designer Allen 
Schwartz's jewelry collection 
(developed by Carolee) to 


compliment its RTW. The 


look is bold and dramatic, 
with colorful, large-scale 
stones mixed with non-tra- 
ditional metallics in fluid 
silhouettes. Statement pieces 
work day or night, with pen- 
dants and cocktail rings being 
a major part of the collection. 
Standouts include the multi- 
tiered crystal necklace, a bold 
resin bangle with chain inlays 
and a 16” necklace comprised 
of large emerald cut stones. 


BERNARDO: This collection 
is a shoe-lovers delight. Tak- 
ing inspiration from the ar 
chitectural and design genius 
of the company’s creator, the 
design team has fused medi- 
eval craftsmanship and post- 
modern architectural lines 
with modern materials. These 
include new crackled leather, 
pearlized vintage calfskin and 
metallic patents. Striking is 
the “sandalrina” a hybrid foot 
wear concept. These flats and 
ballerinas feature open-toed 
shoes combined with closed 
heels and a variety of strap 
treatments offered in a large 
selection of colors and styles 


including mirror finishes, luxe 


calf, snake and vintage metal- 
lic leather. In addition, Ber- 
nardo offers a wide array of 


_ sexy thong sandals. To die for 


— the strappy “Mars” in natu- 


~ ral snake, plus nine shades of 


dusty patent; and the “Milly”, 
an eternally chic and timeless 
thong in mirrored bronze, 
gold, pewter and silver, as 
well as in patent and Nappa 
leather. 


DANIEL SWAROVSKI: As 
always there are gorgeous 
jewelry pieces to choose from, 
however, this season we fell 


head over heels for the sleek 
vintage-inspired handbags. 
Swarovski took its cue from 
the graphic lines of architec- 
ture with mirrored effects, 
oversized dimensions, metal- 
lic tones and every shade of 
gold. Simply stunning, the - 
lacquered leather evening bag 
with portrait embroidery, a 
black and white box minaud- 
iere in the shape of a butter- 
fly, the oversized clutch with 
double openings, one side 
covered with crystal mesh, the 
other with metallic patent and 
topped with an enamel fas- 
tener. The jewelry collection 
is comprised of delicate long 
necklaces, oversized cocktail 
rings that feature bold crystals 
in pastel shades set against 
shocking tones for a dramatic 
effect. Also attractive is an eye- 
catching large cuff with ingots 
of hot pink, neon yellow, deep 
purple and vivid blue crystal, 
as well as gray pearls con- 
nected by interlinking silver 
chains. 


CHAN LUU: Light-years away 
from Swarovski’s graphic look, 
this collection has a hippy 
chic vibe. Perfect for St. Barth 
getaways are the soft, casual 
handbags, such as an embroi- 
dered ribbon cutout cotton 
canvas bag embellished with 
sequins, glass beads and silk 
thread; the cotton tussah with 
silk thread embroidery and. 
brass coins; a floral patterned 
beaded canvas bag trimmed 
with leather, a pompom ac- 
cent, brass rings and eyelets; 
and the oversized eyelet canvas 
tote trimmed with metal se- 
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bras, briefs and/or thongs, 
plus short wrap robes. 


Refreshing citrus colors and 
splashy prints make ON GOS- 
SAMER’s collection a stand- 
out. From the “Miami Spice” 
gossamer mesh group we 

love the guava print tank and 
bikini and the turquoise Pucci- 
esque print chemise. Simply 
adorable, the short sleeve 
empire waist chemise, pull-on 
pants and wrap, all in sherbet 
or white baby terrycloth. 


Color also pops at CAROLE 
HOCHMAN. Standouts in 
her extensive collection in- 
clude the 100% pima cotton 
jersey tank, chemise and tee 
in coral or sunny yellow from 
the “Graceful Blossom” range. 
Coordinating bottoms consist 
of cute boxer shorts or Ca- 
pris in coral/yellow stripes, a 
white geometric pattern and a 
coral blossom floral. Equally 
refreshing on a hot summer 
day are Hochman’s cambric 
cotton empire chemise and 
Capri pants in azalea/orange 
blossom print. The pants work 
nicely paired with either the 
tank or tee in solid azalea or 
tangerine cotton jersey. A scat- 
tered leaf print (in the same 
colorways) is more subdued, 
but just as pretty when turned 
into Bermuda length jersey 
pajamas or floaty chemise. In 
the “Flower dreams” group, 
there’s a lovely split neck sleep 
tunic in a golden flower print 
on shell pink cotton jersey 
ground that could do double 
duty as sportswear. 


OSCAR de la RENTA’s col- 
lection was youthful, while 
still retaining a sophisticated 
edge. For example, the navy 
cotton gauze tunic and pants 
with white embroidery would 
work nicely for cocktails 
poolside in the Hamptons, as 
would a wild flower printed 
crepe georgette chemise. Very 
soignee, the charmeuse caftan 
in a dark blue floral from the 
“Garden of Dreams” range, 
while a puff sleeved dress in 
porcelain pink, pearl or pale 
apple is the personification of 
youthful charm. 


Also easily making the transi- 
tion from sleepwear to day- 
wear is NATORI’s printed 
distressed cotton lawn tunic 
and pant, offered in indigo 
and brick, and an ikat print 
crépe de Chine tunic pajama 
in sky or peach. Natori also 
has two standout groups, “So- 
leil” and “Temptress”, both 
featuring multicolored animal 
prints, plus a striking print 
charmeuse caftan in spice red 
or pistachio from the “En- 
chante” range. 


MUNKI MUNKI’S designer 
grew up surrounded by soft 
vintage cotton bedding. Aim- 
ing to reproduce this same 
feel, she took a pair of sheets 
to a mill where her request 
was for a cotton fabric that felt 
as though it had been washed 
and hung on a clothesline one 
hundred times. The result, 

an extensive poplin sleepwear 
collection in cute, colorful 


- conversational prints that 


coordinate with solid jersey 
tank tops. 


Going in a totally different di- 
rection is ELLE MACPHER- 
SON’s collection of bras and 
panties. The opulent lifestyle 
of the 18th century French 
monarchy has been the inspi- 
ration for spring. Macpherson 
draws on the past with sophis- 
ticated vintage inspired pieces 
with clean lines and soft 
shapes in laundered weaves, 


- georgettes and paper light 


fabrics. The color spectrum 
ranges from subdued neutrals 
to vivid shades of strawberry 
ice, lemon, fuchsia, apricot, 
green, and pea coat blue. 
Highlights include a scallop 
shell lace bra in pea coat blue 
from the “Artistry” group; a 
half contour cup bra in chat- 
coal/cream spotted stretch 
satin with lace and grosgrain 
ribbon trim, featuring match- 
ing lace-back bikini and thong 
from the “Rumeur” range; 
and the “La Noblesse” groups 
balconette bra and thong in 
fuchsia fishnet lined in apri- 
cot ice mesh. 


SWIM 2008 - PART II 


ae Mercedes-Benz Fashion 
Week Miami Swim & The 
Miami Convention Center 


Show 


The DE & DR Show (Don 
Eduardo & Donna Rosal- 
lina), U.S. launch — the Ra- 
leigh Pool 


Italian designer, Deborah 
Martinelli Bonavia debuted 
her first collection of beach- 
wear for women, men, and 
children, giving US buyers 


and press an idea of how com- 


prehensive her line is. Break- 
ing it down, the line consists 


of four main groups: women’s 


collection, family luxury 
beachwear, resort (cover-ups), 
and diamond-cut couture, 
which are made-to-measure 
swimsuits that are produced 
in an authentic couture man- 
net. This is an appealing idea, 
though we noticed that quite 
a few of the designer swim- 
suits didn’t fit the models as — 
perfectly as we assumed they 
would at this level of design. 
Prior to launching her swim 
collection, Ms. Bonavia de- 
signed swimwear collections 
for Krizia, Kenzo, and Ro- 
berto Cavalli. Ms. Bonavia 
presently lives and designs 

in her London atelier with 
partners Rico and Pierandrea 
Semeraro, who are members 
of one of the most influential 
families in Puglia, Italy. In 
addition to their involvement 


with DE & DR, they have in- 





vestments in real estate, enter- 
tainment, food and wine. 


At the DE & DR show, she 
opened with a huge sunflower 
hat that accessorized the 
matching sunflower yellow 
one-piece. The sheer multi- 
colored dresses, in both long 
and short lengths, are perfect 
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ANK 


for beach-to-brunch dress- 
ing. Accessories have become 
an important component in 
the swim/resort season. The 
most stylish bag of the week 
was Ms. Bonavia’s gargantuan 
cream, navy and red color 
block Birkin-esque bag, which 
looked great with an equally 
enormous floppy canvas hat 


continued on page 7 ty 


@ ke a season, there are 
always special events that de- 
serve to be highlighted. Each 
issue of FASHION 
CALENDAR is full of note- 
worthy trade shows, collection 
previews and parties. We've 
chosen just a few that we at- 
tended during this past spring 
season that particularly made 
an impression: Spanish Textile 
Expo, Van Cleef & Arpels’ 
“Journee A Paris” party, the 
celebration Tiffany & Co. 
held for their 2008 Blue Book 
Collection, and Tiffany’s 37 
Wall Street store opening. 


THE SPANISH TEXTILE 
EXPO at The Carriage House 
Center for the Arts 


Textiles and Yarns from Spain 
hosted a special reception 
spotlighting the industrial cre- 
ativity of twenty-eight Spanish 
manufacturers. Their purpose, 
to promote the exceptional 
quality of yarns and fabrics 


NEWS ABOUT TOWN 


MEMORABLE 


produced in Spain that are 
now available to the American 
market. The showcase was ot- 
ganized around four “cardinal 
points” that define the 
identity of the Spanish textile 
industry in different prod- 

uct sectors, including Spun, 
Woolen Goods, Drapery, Cot- 
ton, Denim, Silk and Knit- 
ting. The Four Points were 
imagination and desire, 
tradition and culture, sustain- 
ability and ethics, and crafts- 
technology. What most caught 
our attention was sustainabil- 
ity and ethics, as the Green 
issue is currently an important 
topic in the fashion industry. 
Recently, Los Angles Fashion 
Week at Smashbox Studios 
had as its theme: “Getting 
Green!” Interestingly, two of 
the participants at the Expo, 
Tejidos Royo and Textile 
Santadnderina, are associate 
members of Made in 

Green, a project that has 


EVENTS 


established a firm social com- 
mitment to making the 
textile industry socially re- 
sponsible. They control trace- 
ability of associated products 
and make a guarantee to 
consumers that products do 
not contain any harmful 
health substances. Textil 
Santanderina has developed 
the only dyeing process that 
conserves 90% of the water 
used through a highly eco- 
logical system that minimizes 
water consumption. In 
addition to conserving water 
during the process, the vol- 
ume of residual water is also 
reduced and, as it is dye-free, 
the impact on the environ- 
ment is lessened. We were 
able to delve a little bit further 
in an interview with spokes- 
person Luis Polo, “el director 
de promotion international”. 
His office, based in Barcelona, 
consists of seven associations 
that, in total, employ over 80 
people. 


continued on page 10 
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“SWIM 2008-PART II” cont'd from page 5 | 


that made it impossible to see the wearer's face. 
For sporty types, there’s a two-piece marigold and 
tangerine sunburst suit in the DE & DR Active 
range. Italian designers have been getting kudos 
for their elegant design aesthetic. Although it's 
hard to imagine a thong bikini being elegant, 
Ms. Bonavia’s were, especially her cream tie-front 
halter with narrow orange piping. Sportswear was 
well represented although, we were somewhat 
puzzled by the complicated grape colored gown 
that seemed to be attached with jeweled ropes. It 
was interesting, but it fell a bit short as it looked 
overworked in comparison to the rest of the well- 
executed easy pieces she showed. The “nautical” 
theme has been used to death, but the designer 
managed to breathe new life into the hackneyed 
theme. The navy linen mini dress, with tiny clus- 
ters of dangling seed pearls sewn on the front, 
was a delight. Wear it over the white bikini top 
and high-waisted black bottom, both accessorized 
with tiny self-covered buttons, and you'll be the 
chicest woman at the club. 


ASHLEY PAIGE FOR GIRLS GONE WILD, 
Cabana Grande — the Raleigh poolside . 


Ms. Paige is also sure to collect as many, if not 
more, editorial credits in the next swim issue of 
Sports Illustrated as she did this past winter. She 
showed her ethical side as well. She is a designer 
who’s not afraid to share the spotlight with the 
needy. Ms. Paige introduced one of the Bay 
County Humane Society's adorable “celebrity” 
pups and took him for a victory lap with her and 
her partner, Jenn Malini, at the show’s close. 
Dogs have been used before on the runways but, 
in this case, we felt this was a completely sincere 
gesture on the designer’s part and we applaud her 
for it. | 


ANK 





From the first outfit that came down the runway — “cupcake short shorts overall with gone good 
knit bandeau” — it was easy to see just why Ms. Paige is getting so many editorial credits (we count- 
ed an amazing 20+ in a recent Sport Illustrated swimsuit issue). Any girl in her teens and 20’s will 
love the adorable picnic blanket poncho, Florida sea gull Lycra one- piece and flower patch halter 
(bi)kini: Like other swim designers, she showed those cruise cover-ups that sell remarkably well at 
retail. The brown “reversible each wrestler” top is tiny, but it qualifies as a cover-up. For the more 
modest, there’s a long linen A-line skirt that looks great with a sparkly navy bandeau top. What- 
ever you wear though, accessorize it with the towering hand painted cork wedges shown through- 
out the show. If you thought souvenir shop prints were tacky, think again. In Ms. Paige’s able 
hands, they’re flat out irresistible. There were enough of these ‘70s modal Florida girl souvenir 
shop prints in citrus shades to make a strong California beach babe statement. The modal Florida 


continued on page 9 








“A PIRATE'S...” continued from page 3 

quins. In addition, Chan Luu 
offers a boho chic range of 
scarves, from long, skinny tie- 
dyed versions, to embroidered 
and beaded numbers. Strong 
too are the bracelets, particu- 
larly the leather wrap bracelets 
with silver and gold chain and 
the multi-strand cuffs. Luu’s 
sister, JANE TRAN offers 
delicate hair combs, as well as 
feathered and mother-of-pearl 
detailed headbands —perfect 
for special occasions such as 
weddings. 


BARR & BARR: The afford- 
ably priced BARR BELLA 
handbag collection offers a 
stunning range for the busy 
woman on the go. Light- 
weight yet capacious, these 
bags combine style with prac- 
ticality. There are butter soft 
leather, crinkle patent and 
pebbled cow totes and satchels 
in neutral tones and brights, 
plus stylish faux reptile pat- 
terned leathers. More upscale 





INTERNATIONAL EYE 


is the BARR & BARR range. 
This capsule collection is 
handmade in Florence. Sim- 
ply stunning are the calf bags 
in bone colored faux crocodile 
imprinted with multicolored 
vintage looking travel stamps. 


ROSETTI: This designer foot- 
wear and handbag collection 
relies on exquisite craftsman- 
ship (52 years in business) and 
fashionable, yet timeless styl- 
ing to get its message across 

to the high-end customer. Key 
this season is color blocking, 
patent leather combinations, 
buckle details, ornamenta- 
tion, streamlined gladiator 
and platform sandals, lace-up 
tailored shoes and ballet flats. 
Standouts include a perfo- 
rated white patent platform 
wedge sandal, the Swarovski 
embellished sandals in black, 


white or bone patent; a black 


cap-toe ballerina in white with » 


buckle trim; and the sleek 
color blocked, tie-front flats 
from the more casual Rosetti 


‘Spring 


I collection. Equally attractive 
are the coordinating handbags 
offered in a variety of shapes, 
sizes and materials, from pat- 
ents to exotic skins. 


DOONEY & BOURKE: This 
extensive handbag and acces- 
sory collection continues to » 
delight us. For spring, there 
are some of the freshest look- 
ing patents and metallic bags 
and totes in juicy fruit colors. 
Shapes run the gamut, from 
easy oversized cinched shop- 
pers to zipper-trimmed shoul- 
der bags. The latter shape is 
also stylish in pebble grain 
leather. Also stylish is the zip- 
front leather pocket satchel 
offered in two sizes and, for 
the ultimate in travel chic, the 
carry-on weekender and roller 
suitcase in bright gold metallic 
leather. In a sea of basic black 
luggage, these fabulous pieces 
are sure to stand out! 






‘ FI spends countless days covering various press events in order to report on what’s happening in and around the 


industry. These are two that standout. 


LANDS’ END invited editors and press to a terrific event in order to showcase the brand’s top to toe spring and sum- 
met 2008 collections for the whole family. Setting the mood, as we sipped summer drinks and hors d’oeuvres, were 


models attired in the latest coordinated. bea 


ch and workout wear, footwear and accessories. From poolside to beach- 


front vacations, Lands’ End covered all the bases including coordinating towels and even darling kid size Adirondack 
chairs. All that was missing was suntan lotion. 


PITTI IMMAGINE UOMO welcomed thousands of buyers from prestigious fashion retailers to its trade show held 
January 9-12, 2008 in Florence, Italy. From big names with huge sales, to interesting niche brands, visitors got a : 
comprehensive overview of the latest designs in international men’s apparel. In addition to the vendors, visitors were 
treated to ancexhibition (interpretive, not chronological) dedicated to legendary Italian designer Simonetta, a charis- 
matic and eccentric personality in post-World War II high fashion. This first-ever show about Simonetta was held at 


the Galleria del Costume in Palazzo Pitti. 
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Girl souvenir shop halter 
dress takes the prize for best 
coverup in the collection. 


ANK by Mita Sabino at the 
Beachway Tent — the Raleigh 
Pool 


Celebrated Brazilian swim- 
wear designer Mirla Sabino 
unveiled the Cruise 2008 col- 
lection of her ANK swimwear 
line to an approving crowd. 
Ms. Sabino’s beautiful col- 
lection reflected an organic 
color palate and uncompli- 
cated shapes, combined with 
distinctive prints and unique 
shell and stone detail work. 
All of these elements came to- 
gether in a line that is synony- 


mous with the term, “modern 


” 
elegance . 


Italian designers are known 
for delivering sexy, whether 
it’s in-your-face Roberto Ca- 
valli sexy or quirky Prada sexy. 
Ms. Sabino showed a more 
forgiving and flattering cut 


that 30+ women will appreci- - 


ate. The bottoms were cut 
just high enough, but not too 
high. While it’s always fun 

to pick up a novel new suit, 
you'll always want that perfect 
black bikini in your drawer. 
Ms. Sabino had the perfect 
one — a black bandeau bikini 
you'll wear over and over 
again because it’s so flatter- 
ing. Kicking things up a notch 
were the black and gold ab- 
stract print bikinis and a suit 
in a bronzy-beige gold that 
looked fresh and new. 


The cover-up best in show 


award went to an abstract 
purple mode stripe poncho 
style and the suit award to the 
lime green and taupe twist 
top bikini. The neutral mush- 
room/taupe color was preva- 
lent throughout and was a ma- 
jor factor towards creating the 
impression of luxe elegance. 
This shade looked well against 
different skin tones rang- 

ing from well-bronzed to the 
palest. For evenings lounging 
on the yacht, look no further 
than the exquisite pointelle 
V-4ront tube dress. It is a great 
combination with one of Ms. 
Sabino’s elegant “40s looking 
bra-style bikinis as you make 
your way over to the Italian 


. Riviera. 


Shay Todd Show 

The exits had great names, 
“soodbar bikini”, “Barbarella” 
and “James Bond brief”, 
which evoked the all-out glam- 
our of the early ‘60s. While 
the lamé suits certainly lived 
up to their names, the accesso- 
ries added an interesting ‘70s 
twist. Lucite “Candies” looked 
good and kept things from 
appearing one-dimensional. 
We love Lurex, especially 
when it comes to Shay’s cover- 
ups. The designer’s mini with 
ruched cuffs looked fantastic, 
as did an aquamarine Lurex 
long sleeved dress devoid of 
any ornamentation. 


You'll be saying, “Prints 

lease” after having a look at 
Shay’s” lacquer bamboo” (leaf 
print) chocolate brown and 
emerald green — equally strik 
ing in maillots and bikinis. 
Our favorite, hands down, 


was the emerald green mail- 
lot. Brown combined with 

an eye-popping shade looked 
fresh, as in the pink,and green 
bra style bikini with a square 
tortoise shell buckle that Ur 
sula Andress could have worn 
in the James Bond classic, 
“Dr. No”. The best came late, 
in the final grouping of retro 
chocolate and emerald rectan- 
gle print pieces. The designer 
prudently modified the dif- 
ficult to wear tanga cut so that 
it fell just on the right side of 
wearable for non-supermodel 
physiques. 


Here, the hair designed by 
the stylists at Miami’s Van 
Michael Salon was right in 
keeping with the ‘60s goddess 
mandate. The elaborate up- 
dos resembled a combination 
of Elizabeth Taylor’s look in 
the 1960’s “Cleopatra” and 
Jane Fonda’s iconic mane in 
“Barbarella”. The Smashbox 
Cosmetics team comple- 
mented the period look. The 
sultry faces recalled Sophia 
Loren and Brigitte Bardot as 
they appeared in the countless 
photographs that were taken 
of them in the “60s. 
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FI: Why are you coming to America at this time? 
Luis Polo: Because of the PV Preview, most of the buyers are in New 

York. There are many Spanish companies exporting to the U.S. market and 

we want Spain to become known as a textile resource. We have twenty-eight 
companies in our showcase at the Gabbara Foundation on 38th Street, 

but only eleven at Premiere Vision this time. We want agents to come and have a look, 


and to show them that they are not alone in (selling Spanish textiles 
to) the American market. 


FI: Would you share some of your thoughts about 


sustainability? It’s become an important issue in the States, although 


we're far behind Europe on this one. 


Luis Polo: It is a very important issue in Spain. We have a GREEN 


LABEL. The movement started about 5 years ago and there are now a lot 
of companies that are starting to participate. 

FI: Where do you see Spanish Textiles fitting into the 
American market? What is the best fit? 

Luis Polo: Denim is important for us and there are five big companies 


producing denim for us. 


Evening fabrics are also another area that important U.S. designers look 
to us for. We are selling high quality, special fabrics; we do not 
want to compete with the Orient. 

FI: What have the designers shopping the show reacted 

most favorably to? What is striking a chord? 

Luis Polo: We went by Premiere Vision yesterday. The (Spanish) companies were quite 


satisfied with the response. This season there are eleven companies 


showing and selling fabrics from Autumn/Winter ‘08/’09, and we see the 
number going up next year. The denim and women’s wear fabric companies are there. One of 
them isTexdam, which is owned by our President. 


The Spanish textile movement appears to be off to a promising start. 


According to Mr. Polo, many of the participants are currently 
working with large American brands, including Oscar de la Renta, Anna 


Sui, and Bill Blass. 


For further information, Contact: Elaine Hammet at KX Associates, Elaine@kxassociates.com 


Tel: 212-925-2507. 


VAN CLEEF & ARPELS: 
UNE JOURNEE a PARIS at 
The Hammerstein Ballroom 
Van Cleef & Arpels is in a 
category all its own, and their 
motto could well be “the best 
of the best”. The majestic 

red carpeted ballroom was 

the perfect backdrop for the 
breathtaking pieces on display 
in tableaux vignettes. Van 
Cleef took us to some of Paris’ 
most iconic locations, includ- 
ing the Jardin des Tuileries, 

to Vile de la Cite, and the 
Place Vendéme. What makes 
Van Cleef jewelry unique are 
their signature settings. The 


10 


stone(s) are set without any 
visible gold peeking through. 
The setting’s structure re- 
sembles that of a railroad 
track and, as a Van Cleef 
staffer explained, “slide on it”. 
Among the pieces that capti- 
vated us — a peony flower ring 
extending over three fingers 
and the versatile “medallion” 
necklace. The medallion has 

a working zipper mechanism, 
and took 600 hours to make. 
We use the term “versatile” 
because the bracelet can be 
unzipped into a necklace and 
adjusted to the desired length. 
On our way out, we stopped 
to admire a minaudiere in- 


spired by the 1920’s that was 
comprised of 18K gold and 
2.30 carats of diamonds. The 
$305,000 evening bag took 
395 hours of labor, which is 
what it takes to attain perfec- 
tion such as this. 

TIFFANY & CO’s 2008 
BLUE BOOK COLLEC- 
TION at NY Flagship, 727 
Fifth Ave. 

The grand salon on the 
flagship’s Fifth floor served 
as a showcase for some of the 
company’s most spectacular 
pieces. These treasures are 
part of the 2008 Blue Book 
Collection. Many of the pieces 
were displayed on live mod- 


continued on page 11 
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els that were posed tableau 
vivant style, in the center of 


the room, giving attendees the - 


opportunity to view the larger- 
than-life pieces at close range. 
As John Loring, Tiffany’s 
design director stated, “ This 
is a perfect environment for 
showcasing Blue Book’s su- 


_perb gems and inspired de- 


signs that dazzle and intrigue 
with both great beauty and 
originality.” Although the dia- 
monds were gorgeous, what 
really caught our eye were the 
colored gemstones, which ac- 
cording to Tiffany lore, played 
a role in establishing the com- 
pany as the premier jeweler 
that it is today. Some of the 
highlights: 

“Tiffany Novo”, a brilliant 
cushion cut 25.27carat fancy 
intense yellow diamond ring 
for $1,350,000; Jean Schlum- 
berger’s Jasmine necklace in 
cushion-cut amethysts and 
colorful tourmalines, and 
feminine magnolia pendants 


blooming in sapphires, pearls 
and cachalong opals; and the 
sapphire, emerald and dia- 
mond Plique-a-jour Dragonfly 


Brooch. 


TIFFANY & CO’s 37 WALL 
STREET STORE OPENING 
at 37 Wall Street 


We arrived at the tail end of 
the opening festivities that 
included Tiffany brass ringing 
the NYSE opening bell and 
the Founding Ceremony, at- 
tended by such dignitaries as 
Chairman and CEO Michael 
J. Kowalski and Deputy Mayor 
Doctoroff. Also in attendance 
were a great many Wall Street- 
ers who were enjoying coffee 
and Tiffany Blue-and-White 
cookies dispensed from cof- 
fee carts with Tiffany Blue 

(R) umbrellas. The ceremony 
was to kick-off the opening of 
Tiffany's 11,000 square foot 
store, which makes a great ad- 
dition to the downtown area 


TIFFANY & CO. 


Photo Credit: Carlton Davis 


that is still in the process of re- 
vitalization. The building itself 
is noteworthy: The 25- story 
Beaux Arts-style building was 
constructed in 1907 and un- 
derwent extensive restoration 
prior to the opening. Tiffany 
kept to the original classic 
setting and commissioned the 
architectural design firm Yabu 
Pushelberg to designa mod- 
ern environment of glass and 
light. A focal point upon en- 
tering is a 75-foot long float- 
ing sculpture by renowned 
lighting designer Ingo Maurer. 
Once inside, we turned our 
focus to some of the outstand- 
ing limited edition statement 
rings that are housed on the 
ground floor. Each piece is 
individually registered. The 
very affable Marvel Chung, 

a Graduate Gemologist, gave 
us the specifications on the 
spectacular 19.22 carat orange 
colored garnet (an extremely 
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~BETSEY’s Prom Night 
Spring/Summer 2008 


OP rk you Betsey Johnson 
for bringing back memories 

of bygone proms. From the 
1950’s to present day, using 
tradtional evening fabrics such 
as crinolin and taffeta, the col 
lection covered the full prom 
spectrum decade by decade. 
Among our favorites were the 
sparkling strapless twinkle 
twilight dress, in a wonderful 
shade of blue, worn by the 
model Tiiu; and the luscious 
lilac and gold lamé number. 


Love the fluff! 


Our congratulations on your 
30th anniversary! 
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rare stone), nestled in a dia 
mond and platinum art deco 
basket that comprised 94 oval 
diamonds, totaling 0.92 car- 
ats, and round diamonds 


totaling just over 0.50 carats. 
The price was $37,500. 


Just behind the statement 
ring and earring case was one 
of the company’s Wall Street 
Grand Watches, which were 
fittingly only sold at the Wall 
Street location. The rose gold 
watch is a limited edition 
piece and only 37 of them 
were made. Each watch is 
numbered, as is a limited edi- 
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tion print or photograph. 
The automatic watch is a 
derivative of the famous and 
luxurious “Tiffany GrandTM 
“- The face has a unique pin- 
stripe design meant to evoke 
the pinstripe suits of the ste 
reotypical Wall Street billion- 
aire made famous by Michael 
Douglas as “Gordon Gekko” 
in the Oliver Stone classic 
“Wall Street”. The “Wall St 

“ moniker and unique watch 
number is engraved on the 
front and then each is pack- 
aged in a sleek black jewelry 
box with the name and its 
individual number fastened 
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